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21 September 2010
News International Endanger Community Retailers with Margin Reduction

ANR has responded with regret to the decision by News International to reduce retailers’ margins.

ANR Managing Director John Lennon said: “This short sighted money grabbing move by the Sunday Times is deplorable - pro rata terms are essential for the survival of retailers who are facing many cost increases. This reduction will put further pressure on the very survival of many community retailers.  

A reduction in terms from 25% to 23.5% will result in retailers receiving an extra 1.7p per copy instead of the 5p they could have expected, with News International keeping 18.3p for themselves.  

John Lennon continued: “With publishers turning a blind eye to eye-watering carriage charges whilst further directly reducing retailers’ margins many businesses will be wondering why they should support certain titles at all.” 
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Notes to Editors:
1. The Association of News Retailing (ANR) was set up in 2001 as the news and magazines arm of the Association of Convenience Stores (ACS). ACS is the convenience store champion, helping local shops thrive through lobbying, insight, information and commercial services.
