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14 October 2009
ANR Slams ‘Unjustifiable’ Smith’s Carriage Charge Increase
ANR has responded to the Smiths Carriage Charge increase of 4.78%, warning that it will hasten the demise of many community retailers clearly damaging to the public interest.  

With fixed price and fixed margin products that are in continuous in decline, newspaper and magazine retailers cannot afford to continually face increases in costs.  

After taking on the Dawson News business Smiths have increased their market share of:  National newspapers to 53%; magazines to 55% and after winning £25m of annualised revenue from regional newspapers last year, Smiths have grown their regional newspaper share 16 % with plenty of expansion potential .

Smiths have announced that they expect £6m of annualised cost savings from the former Dawsons depots, with £3m to be delivered this year. In addition to this new business savings a £1m of annualised cost savings are being driven out of the old Smith depots.

ANR Managing Director John Lennon said: “Publishers should step up and meet their OFT obligation to prevent this unnecessary and damaging increase being applied to retailers.  The OFT clearly stated that publishers should be “more readily aware of changes in CSC’s” as high CSC’s could lead to retailers exiting the market.”

“If publishers do nothing and allow this unjustifiable increase it will further prove their impotence in preventing wholesalers profiteering and will be yet another reason for the OFT to refer the industry for a full market investigation.”
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Notes to Editors:
1. The Association of News Retailing (ANR) was set up in 2001 as the news and magazines arm of the Association of Convenience Stores (ACS). ACS is the convenience store champion, helping local shops thrive through lobbying, insight, information and commercial services.
2. National Newspaper sales fell the first quarter of this year by -6.3%

3. Magazines fell the first quarter of this year by -9.4%

4. In its report “Consultation on proposal not to refer to the Industry Competition Commission”  (Thursday 24th September 2009) the OFT state that they will “not give the sector a clean bill of health – it [OFT] has found that there are reasonable grounds for suspecting that some features of the newspaper and magazine distribution markets prevent, restrict or distort competition”.      

The report goes on to state that if these concerns are not addressed the OFT would “consider, after a period of two years following this decision, whether to undertake a short update review of the newspaper and magazine distribution sector in relation to the features examined in the this decision”.  
