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RETAILER SURVEY INCREASES PRESSURE FOR OFT INVESTIGATION

BRITAIN’S retailers have renewed calls for an OFT investigation into the news distribution market.

The call follows a survey of retailers by the Association of News Retailing (ANR) into magazine delivery satisfaction levels.

The survey found that Dawson News was the preferred supplier of magazines throughout the industry.

Dawson, however, faces being removed from the market after losing a string of contracts with industry publishers.

Publishers claim that they switched the contracts to deliver magazines because of concerns over the level of retail service.

However John Lennon, ANR Managing Director, said that his organisation’s independent survey proved that could not be the case.

He said: “These figures show that Dawson was delivering an excellent and professional service to retailers.

“Moreover, the decision by publishers to drop Dawson contracts has left a distribution market in which there are only two suppliers, working in different areas. This leaves regional monopolies that strip retailers of choice over who supplies them with magazines.
“The OFT has publicly backed introducing more competition into this sector – yet retailers have been left with no choice at all. The OFT must look into this matter urgently if it is to have any credibility among the UK’s retailers.”

The ANR is not the only organisation calling for the OFT to investigate. Last week 73 MPs from across the major parties pledged outside the House of Commons to support the campaign.

A petition signed by almost 800 newsagents has also been presented to the OFT.

Hugh Cawley, Chief Executive of Dawson Holdings, said: “We believe that the clamour for an OFT investigation is becoming too loud to ignore.

“We have always been confident that we provide an excellent level of service and that our bids to renew our contracts were very aggressively priced.

“A situation in which there is no competition in the news and magazine distribution industry quite clearly flies in the face of the OFT’s published Opinion. This alone should be reason for an urgent investigation.”
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Notes to Editors:

· In the ANR survey Dawson News came top in response to the question: “How do you rate the overall service level provided by your wholesalers?”

· In delivery related questions Dawson News came top in six out of seven questions

· In business development related questions Dawson News came top in four out of five questions

About the ACS:

ACS is the campaigning voice of over 33,000 local shops. As the convenience store champion ACS supports its members through lobbying, advice on legislation and issues that affect retailers, and through learning and networking events. 

Membership of ACS comprises both retailers and suppliers, and the organisation prides itself on its ability to garner information and knowledge from the sector as a whole. This is then used to provide insight and practical help to benefit all members. 

The core purpose of ACS is to lobby and champion the convenience store channel through strong leadership and good communication. ACS complements this by providing a range of services designed specifically for local shops to help them develop their businesses. The organisation also has a dedicated News arm, the Association of News Retailing (ANR), focused exclusively on the news industry.
